Agenda

Introductions and Status
Product & Technology
Platform demo

Content

Proposition development
Growing existing clients

New clients / verticals

Discussion
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Investment Case
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Ten's Growth Engine

Growing Proposition, Profitability and Scale

Watch the Growth Engine video at
www.tenlifestylegroup.com/investors/
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uild a more
valued service

Increase
member

Stronger @
member % /_\ % engagement
proposition
Improvements
in speed and
efficiency

Increased cash
generation
and margins

Reinvestment in
technology, content
and supplier
partnerships

Deliver a strong Return
on Investment (ROI) to
Corporate Clients

More Investment from
Corporate Clients
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TeN Travel Dining Entertainment Events Offers & Experiences Inspiration

Home ¢ Dining search

Exceptional Dining. Reserved for you.

Priority access and prime-time tables held aside at the world’s best restaurants — ava/il:é(ble only for you

Q Search by name or location 19th Nov 7:30 PM 2 Guests

“Bi am flexible

Our selection for you

, eN Travel Dining Entertainment Events Offers & Experiences Inspiration




Ten Platform overview

« Multi-tenanted and mobile-friendly web
application

+ 350,000+ activated users

* 344 instances in existence today

* 19 languages

* 39 currencies

* 54+ countries

* Transactional and ecommerce (PCI DSS Level 1)

* Enriched with inspirational editorial content

» Able to geo-locate members and provide
proximity-based recommendations

* Underpinned by preferences gathering and

personalization strategy
» Covering the best in Travel, Dining, Entertainment

and Events, Offers and Experiences




Customisation

Our Platform is flexible, and we can create

multiple versions of the Platform to tailor the

digital experience to different client segments.

* Modules and sub-modules can be on/off

*  Full white labelling / branding capabilities

* Languages, currencies and home markets

+ Content and assets

* Payment controls that drive spend on card

* Design customisations and integrations,
including SSO.

* Easy-to-integration suite of Ten Open APIs

X

HSBC Jade concierge service

Welcome

Welcome to
Visa Digital Concierge

acco wailable
through chat, bringing you expert support tailored for your
festyle needs.

From dream getaways and exquisite dining o
entertainment and special occasions, explore how Visa
Digital Concierge can help by clicking here.
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Example of Single Sign On (SSO

Jade Lifestyle

HKD Curremt

27,482.95 vaco Welcome to
Jade Lifestyle
Explore products and services D020803 DSP

Jade Lifestyls
Leaving the HSBC HK Mobile
ntegrated accounts(Plot Banking app?

Account opaning | upgrade

Explore HSBC Jade con 30

Cancel

Time Deposits

Cash Payoul Scheme

Foregn exchange rates




& tenconcierge.com

= Filters (1)

Dua Lipa

London
Request

From £35.00

Tell us what you're interested in...

Justin Bieber

@© Follow Artist

Ve

Katy Perry

W© Follow Artist

':ﬂ
i

Pink

W© Follow Artist

.
Bon Iver

W© Follow Artist

The Smashing Pumpkins

We Follow Artist

Bastille

Wo Follow Artist

X
7
5%
/]

Avril Lavigne

W© Follow Artist

Pink Floyd

W© Follow Artist

@© Follow Artist

10

Preferences

* Follow artists

* Favourite events & shows
+ Favourite restaurants

» Favourite hotels

e Special occasions

* Travel plans & destinations
e Special interests

* Profile building




WhatsApp and Webchat

Chat channels available

* Webchat through Ten Platform

* WhatsApp

Chatbot capabilities

* Chatbot intelligent request routing
* Chatbot FAQs
« Chatbot brief taking (in development)

* Chatbot contextual proactivity (in planning)

O

& visadigitalconcierge.com

VISA

where the

-X

ten Ten Concierge
°
Hello
Anzor has joined the conversation

Good afterncon!
Weicome to Ten Concierge. How
can | assist you today?

Hi there, | know it's a bit last minute
but can you recommend some fun
and happening place tomorrow for
dinner in Mayfair?

Absolutely, let me check availability
for you. How many people will be
dining and at what time?

4 ppl 8pm

Please see below few options for
dinner tomorrow. We have priority
access at all of the three
restaurants so will be able to
secure a booking for you for four
people at 8pm,

Sexy Fish

{1 Ten TenConcierge

Amazonico
As a member of the concierge, you
will also receive a complimentary
signature cocktail or glass of Veuve
Clicquot Ponsardin on arrival

Thanks, complimentary cocktail
'sounds good! Let’s book
‘Amazonico then.

No worries, table is booked under
your name for four people on Sep
12th at 8pm. | also sent
confirmation to your email.

Would you like any bar suggestions
for pre or post dinner drinks?

Not at the moment, thanks!

Wonderful, have a good day. Enjoy
your dinner tomorrow and if you
need anything else just get in touch
with us.

Anzor has left the conversation.

<1 Ten TenConcierge

4 ppl 8pm

Please see below few options for
dinner tomorrow. We have priority
access at all of the three
restaurants so will be able to
secure a booking for you for four
people at 8pm.

Sexy Fish

httg
Amazonico

As a member of the concierge, you
will also receive a complimentary
signature cocktail or glass of Veuve
Clicquot Ponsardin on arrival.
hitps:/jw nconcierge.com

Thanks, complimentary cocktail
sounds good! Let's book
Amazonico then.

No worries, table is booked under

I




Ten Platform Demo

Prepared for [CLIENT NAME]. ® Copyright Ten Lifestyle Group 2021. All rights reserved. LIVING X TeN
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A new era of internal tools

Travel Information ©

Our internal tools, Ten MAID and Ten Travel System

e - o6 x

are undergoing major optimisations and upgrades.

Our aim is to improve the employee experience whilst

Search By Member ID

~ O include Inactive Members. Q
making our Lifestyle Managers >10% more efficient. X . poe
Q Q
This would save the business c. £2m pa, whilst improving
service levels for our members and employee satisfaction Ten [N
through greater automation and intuitive workflows. e © e
w e
mml ——
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Bullseye routing

The aim of bullseye routing is to get the member to the right Direct-to-LM (trialing now)

LM as immediately as possible, as often as possible.

Via IVR and other methods, the member can

specifically elect which Lifestyle Manager, or team,

S ) Bullseye Routing wil assign the call to a they wish to speak to, whether it be by phone, email
\\ lifestyle manager who hasa I > G
relationship with the member based on
Member four variables: - or Chat‘

}

2. Live lifestyle manager

1. Named concierge
3. Last contact 4. First-time-caller




CX: Journey Design

In the last two years, we have invested heavily into CX by designing and implementing data and insights-driven new

member journeys, whilst optimizing existing ones, here are two examples:

Onboarding journey Recovery journey

Series of communications, features and proactivity designed to Series of cormmunications and proactivity designed to
1) Encourage registration and activation 1) Recover members at risk of disengaging

2) Encourage the member to make their first and second 2) Re-engage those that have disengaged

requests within a target timeframe.




Content & Communications TEN

We combine creativity and data to provide a tailored content and
communications service for clients seeking to reach, influence

and resonate with high and ultra-high net-worth individuals,







Who we are

Writers, creatives and
media producers

Email specialists

Senior content and Translators/writers

comms managers

BIB|C

7\
londly plonet

Traveler

marie claire

Y
MASERATI

DECORATION

VOGUE

star.wogd

Hotel
Resorts

TRAVELER

Wallpaper*

Robb Report

INStyle

Vv —
NME

NEW MUSICAL EXPRE!

TORONTO STAR

THE SUNDAY TIMES




In numbers

Restaurant reviews

Articles yoy

CRM Email sends pa

Travel &
Lifestyle guides

Digital magazines

#

LOR

ring incredible travel experiences




Access to talent

The King of Sole

We regularly interview A-list influencers and experts to i na e ofcoo;'?};.”.?:;s;“’
create the most engaging, thought-provoking, original
and authoritative content, including:

«  Celebrity chefs Christian Louboutin, Heston Blumenthal,

e Restauranteurs designer chef

* Hoteliers

* Fashion designers

* Interior designers

+ Stylists

* Health and well-being experts
* Sports personalities

* Award-winning authors

* Renowned sommeliers

Jason Atherton,
* And many more... author footballer freestyle skier chef

Sarah Moss, John Barnes, Elias Ambuhl




Our guides and magazghes
increase conversionFates Loy
almost a thira




Our results

People reading our articles are
3x more likely to convert

Members who read guides go on to
make 38% more bookings and spend
16% more

Our targeted emails have an average
open rate of 70% and conversion
rate of 15%

Our videos drive a 4x increase in
conversion rates and have a 90%
completion rate

Qué ver

Islas de San Blas

En el lado Atlantico de Panama, a unas horas de la
ciudad, se encuentra el Archipiélago de San Blas,
un conjunto de 365 islas habitadas por indigenas.
San Blas es la fiel imagen que tenemos del paraiso:
palmeras las cuales parecen acostarse sobre el
mar y playas de fina arena blanca bafiadas por

¢ aguas cristalinas con diferentes tonos de azul.

Recomendamos ir a isla Perro, isla Estrella, isla Aguja,
isla Pelicano, Coco Blanco o los Cayos Holandeses.




>
Stay Active

Requesting members receiving
at least one email/month who
are requesting a year later

5%




‘How many mails?

Four emails per month
drives optimal usage.

(7-18 requests/year)




Introducing our new content agency

Designed for Life

Your autumn lifestyle guide

In June 2022 we launched Content x Ten, our new

content agency to provide content solutions for

current and prospective clients seeking to reach

and influence U/HNWIs.

* New business in FY 22 so far (Medium
contract) In your guide...

* Aready supply of ‘warm’ financial clients plus

diversification into tourist boards 08 maa~—
* Scalable business - use trusted freelancers 20 S
_ 26 =
only as required 40  fmmm
* Builds relationships with new and existing ()  faectenen. owraste
clients, allowing us to showcase our expertise 60  Cumembers woust s

7 2 Travel the Wild Atlantic Way
[Goto page]

in concierge and develop new business




Our Revenue Model

Typical Contract

High-touch Requests
Supplier revenue
8%
Digital Requests

x
+
x

Total Corporate Client Revenue
Corporate revenue
92%

Long term contracts often with agreed
minimums

TENG Capital Markets Day. © Copyright Ten Lifestyle Group 2022. All rights reserved.
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££ Per High-touch
£ Per Digital

LIVING X TEN
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Overview of categories

Dining

Priority access and
exclusive benefits at
thousands of the
world’s best
restaurants

10,000+ reviews online

Industry insights and
expertise

Exclusive hosted
events

Grow held tables and
'one click' booking

Entertainment

.

Access to the best seats,
best packages and face
value tickets often not
available to the general
public or sold out

Partnerships with major
venues

Guaranteed inventory at
most desirable events in
key cities using CRM
and member base

Travel

* Exclusive benefits at

over 3000+ 4* /5%
hotels

Competitive rates at
over 650,000 hotels

Exclusively negotiated
discounted flights and
car hire

Retail & Events

* Exclusive offers on
premium brands

* Hosted events

* Complimentary tickets
to many events

* Online Masterclasses

» Live online events
e.g. Shearer / John
Barnes

» Card link technology
with critical mass of
luxury brands plus 0SS
offers — geo located

Inspiration

In depth destination
and city guides
designed to inspire
members and help
them get the most of
their travels

Articles and interviews
with industry experts

Magazines given
broader distribution to
engage more active
members

Book Club

Exclusive audiences
with some of the
most prominent and
celebrated authors.

Opportunity to engage
in Q&A direct with
authors

28




O

Visa

Mastercard

Diners Club

SuMi
TRUST

China Merchants
Bank

RBS/NatWest

Coutts

Barclays

Merrill
Lynch

AlphaCard

BEA

ur Corporate Clients

HSBC

American Express

St James’s Place

Tokyo

SwissCard

ICBC

DNB (Norway)

City National

Bank

SMBC

Maserati

Scotiabank

US Bank

RBC

St George

OCBC

Credit Saison

Credit Suisse

Rakuten

Bank of China

Westpac

Neiman Marcus

Isetan

* Japan Asset Man, New UK WM contract, Law Firm, Tech firm, Digital First (Mass Affluent), Commercial, Major Private Bank (Americas)

29
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Active Member Penetration evolution

Developing

Develaping

. |
“New?” (<3 years) Developing (3-6 years) Optimum (>6 years)
[ | |
New clients are ‘white Increasing ‘proof’ grows Ten becomes a hero
space’ or replacing budgets and turns Ten benefit and integrated
competition. from ‘cost’ to ‘RO part of the total corporate
Penetration starts low and driver’/partner proposition

builds.

TENG Capital Markets Day. © Copyright Ten Lifestyle Group 2022. All rights reserved. LIVING x TeN
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Member Activation toolkit

: : Brand Advisor . .
Social Media Marketing Advocacy Print Mail Drops
Influencers Banking Apps Mobile

TENG Capital Markets Day. © Copyright Ten Lifestyle Group 2022. All rights reserved. LIVING X TeN
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B2B Marketing

Clients

TENG Capital Markets Day. © Copyright Ten Lifestyle Group 2022. All rights reserved. LIVING x TeN
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Investment in our B2B marketing

Qg

The Gre ‘ b CO Bt vy
Wealth — R i = [ ¥ B

t| Asthe biggestint .. .. A net w %
React shift in history un Which ones are y programs to drive m @ N~

; ; Gain unique insi ;

Adapt B e Poeimcs Three key e P E | How the

03 2021 012022 Evolve ‘ questions ‘ - I hlgh‘net'worth and
The Val| NetProy ~ whensel¢ q'ﬁ RS mass-affluent will
Lifestle Score (N e s B ~ | conciergeNy yauy Py, travel in 2022 and

Q4 2021

behavior of the i . and cx pl’ = b
How atravel and | How to drive yo affluent g v 7 Open AI eyond
contributes to thd by creating releva e e e 4 T ; .',‘; g - / \/ Capitalize on these luxury travel trends to

cuStome ncrease customer lifetime value
and valu g™

it means for you

TEN TEN

I
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Client growth

o

NatWest

D @) visa

gy,
7
% // S Scotiabank
BANK OF AMERICA

ko

RBC
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Digitization and ‘digital first’

Digital transformation

Automation of request servicing

* Fully-automated requests increasing
* 70% of requests are now serviced using automation 100%
(2020: 63%)

* Record levels of requests from engagement emails and
via chat, WhatsApp or on the Ten Platform

Digital first developing for ‘Medium’ value clients

* Marketing, proposition and on boarding drives digital use

* Phone/email still exists for ‘helpline’ but not main -

channel

+ Category development (retail, live events, travel) 2020 201 Digtal Fist

supports online

* Examples = Networks, Diners Card, Barclays Travel Pack
Plus

* Unlocks Medium value “premier” clients

* (The additional scale benefits High / Very High value
members)

= No Automation Partidly Automated Fully Automated

TENG Capital Markets Day. © Copyright Ten Lifestyle Group 2022. All rights reserved. L IVIN G x TeN







